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The largest licensing expo in S
with 15 years of success.
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China International Licensing Expo
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E1-E3, New International Expo Centre,Shanghai,China
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Why China?
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According to China Licensing Industry Report 2020, the total retail volume of licensed merchandise in China in 2019
reached USD 14.6 billion, 15.9% growth year-on-year. And the royalty fee of the industry amounted to RMB 3.82 billion.

China ranks the fifth largest licensing market in the world, only after US, UK, Japan, and Germany. Licensing business
in China is expanding rapidly with huge potential.

Why China Licensing Expo?
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The largest professional licensing exhibition in Asia, China Licensing Expo (CLE) is organized by the China Toy &
Juvenile Products Association (CTJPA). The headline-hitting three-day B2B licensing networking event is widely recognized
as the most effective network to promote brands, properties, characters and designs, to start and expand licensing
businesses in China, by connecting the world’ s most influential property owners and high quality consumer-goods
manufacturers, licensees and retailers throughout the nation.
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China Licensing Expo 2020 Review
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IP365X, Online China Licensing Expo

https://www.ip365x.com
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“IP365X” belongs to China Toys and Juvenile
Products Association. IP365X aims to bring together
a wide range of licensors and licensees from various
industries and resources, open up information barriers,
solve the information asymmetry phenomenon in
the field of brand authorization and effectively .~
promote the commercial docking between ,/'
various authorized IPs and authorized ,7

enterprises. /
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Professional Talents Training Programs
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China National Training Program on Licensing
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China Licensing Professional Academy:
Online and Offline
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Licensing Training Program for Chinese Museums
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Brand Licensing Academy Alumni Association
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China Licensing Ecosystem
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In 2019, we began to organize exhibitors to engage in
trade fairs of various industries and 26 national industry
associations with potential licensees. By collaborating
with China International Beauty Expo, China Food and
Drinks Fair, China Stationery Fair, and the China Daily-Use

-I_ ‘

Articles Trade Fair in the forms of jointly held forumes,

~. exhibition pavilions and business matching
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. events etc., we have enabled IP owners
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China Licensing Industry Report
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To promote the long-term and healthy development

of licensing industry in China, the CTJPA Brand Licensing

Council issues the China Licensing Industry Report
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Consumer Electronics

a H%él‘éﬁk 20 K[E f‘ﬁ’ﬂ}’%" / 2B RN 2B H], 8T 30 =X M Publishing
W Home Textile / Home Décor
= PR i R ETR E R A . g -
6% Outdoor / Sports
Others
NERS, 2r-liE—itNS1E
CLE hEENE. CTE HEE AR . CKE hERERE. AR BN E

CPE FEmBEARERS, T TAKRHAD T mmm R L.
S LU D T X EFET, eI —n IS E. X
RIlo

AN

Zlt. ZRERFER, EREIERNSITT
| b

T
+ (@HBIBIN) CLE £ . i

e CLE FERNEELHEAS

CLE Official WeChat account
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CLE Official Website
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Chinese brand licensing Email Direct Marketing
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Over 2000 domestic and foreign industry news reports
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WWW.Ip365X.com
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IP theme immersion space
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IP Sports Park
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CLE China Star Award Display Area
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China Licensing Week
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China Licensing Summit (CLS)
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China Licensing Alumni
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CHINA CULTURAL TOURISM

AND CREATIVITY
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IP Theme Cafe

China Culture Tourism & Real Estate Innovation

Development Summit
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Matchmaking Meeting on Culture and Tourism

“Boundless IP, Including Anything” Runway Show
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International Cooperation Agency
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GYEONGGI CONTENT AGENCY
KOREA CREATIVE CONTENT AGENCY

SPLICE

Total Licensing

Character Brand Licensing Association
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Licensing & Franchising Association of HK
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IP365X Business Matching Area
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Taiwan Creative Content Agency

Taiwan Trade Center
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Culture &Tourism IP Exhibition Area
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King Program on Museum

Resources
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China Licensing Talents Academy
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Brand Licensing Federation Conference
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CLE Night & China Licensing Star Awards Ceremony
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Cartoon Characters Parade
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China Licensing Conterence Thematic Session
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The Organizer of China Licensing Expo, the China Toy & Juvenile
Products Association (CTJPA) is a non-profit trade organization
dedicated to the toy, kids products preschool products, and licensing
industry, and the only national association supported by the Chinese
government in the industry since 1986. CTJPA receives strong
support from China’ s Ministry of Culture, State Administration for
ndustry & Commerce, General Administration of Quality Supervision,
nspection and Quarantine of the P.R. China, etc, and now has
become a leading role in China’ s licensing industry.

By 2019, the registered membership of TJPA has surpassed 5,000
companies. With strong licensing demand from its membership
companies, also to help them gain competitiveness in the market,
CTJPA is working with more efforts to meet the demand and provide a
platform connecting every aspect in the licensing field for the market.
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Contact Us

13564779903

T

#
Ty | i
=
f

A—HAXERE

- - -~ r:_.=_. " ":". 11!
; =

- - ¥ §
' o
~p . .
: -

|
-

L1




