&'FE $40/=
L BERESMERES

the 40" shanghai international franchise exhibition

| FERIFERES A INEEFH KR /

20th Anniversary

2025%F11812-14H
s ERRE E

Ehefi: EBEMEEDS | LSEEERREERARE | LsRbBERARAE



| XFRE%E | Exhibition

SFE_EBEIFRESIIN AR W 201/ F20055F, RENRN MRS S B MAENETRSTH
2USINBRATURER, BRI ARININETZ AT B EEE R FE. RS
EMFREOARIRAEN 20+ B ERAD WS, EERER. R RERSEE. BHSHEGHK
F—IEK, BFHMRAAAL AES SRR T L R LM FAE LS SR Tk T SRR, AR
B EERENSMNBAATRES TN T W EINESD, AZREWR T WRREHRT —NRNT BEBHZH
RAmBKRABENTE

BRWARE T AT RIES, S8R
EMBEKRETT, MINES, ERLESHER
NGB RES, RET RSN
BIARSS, MAENMBRZHIHRAZMAIM R
ENINMRSBTE.



| R&{L% | Advantage

6XELREN

=mh
T000+E B Sk, 2005 +FL AR,
KHREFFRSTLSAM
BREE,

@

2%

15075 A3 P iR (R 2 48 5E 1%,
300+ KHIS 1R KT

afsh
FRBESREWAR, 7K
fRiPAFIERA

o

BRRZmi
EGAL A SHMUS, KBS
RIS RRERE
MEBHAHER.

BlE

ZAHEERA, L NB2BES K
EBIKTF,

¢

REESNH
Pk 5 b TR R R, —
R F RS E, R
W BRI E

‘gﬂw\:mg SHEARE, Wnnﬂ!?ﬁﬁlﬁx



| £5EH [ Scheduling

Lig-BER
LIEHE IFEERRRHL
2025.3.30-4.2

ARt R E PR R
2025.1.24-26

RER

EER
RO E TR Rl
2025.1.22-25

Lig-BER
EEHRERE L

2025.11.12-14

EB/ FWSEEFINPO

2025.8.20-23




| RE#ER | Overview

SFEE40/E LiBERESIMBERE S8 F2025F118
128-1487% LiEHMERERPOED (FRA LiBiAR
HREZL, FEREREBELSHTINREES, ™
H150+1TIk B E B b, BERINSE RS E
MFFEEOARR, 100+ ERADUFTLEES, it
%5182 30000+ B AL MA LIRS M. BEE TR
BT EIEISIR, “2025FE M TR MAmE" &R
FILR BT 1L  SFE™ ik fnhBX & B8 & TL7 E FEFNIR
FEIHEFEEED, SESRBSEMTILRARER,
7362025 F R NB IR A RN FIER =, BIHERNE
T EH R R,

12,000m? 30,000+ A%

REER B

T S b

10+ 3%
EAbsED




| @AK1RIR | Four Plates

£1X | FOOD FRANCHISE
I [ BEINE [ ER ST | ARG [ TR [ BBEIE [ RETRE | e
i’i% FORHE | AOHH [ RS | BE [ Rt

Z£ | RETAILING FRANCHISE
BmTE /£ /KR BH [ EFE/ BN/ 82A [ WEX /XA [ X8l/
KETZ@/BFFm/REE /| KERAG /| TAEE/ Hit

fR55 | HOSPITALITY
WA [ BERE [ AEFP ARPE | RFEE | hRRE BEERE [ BY/
BMRBEEERS | Hit

&S | FRANCHISE RESOURCES
LERURS /RS SEEHAR / W7 | SRIRS | BHAE | ANEE [ ARRS /
WESIET | GMENRS / BN | Hit

| B3 mh& | Previous Well-Known Brands

.: 1438 TOUS (<JOURS . 2E= - & @
nmﬁa g2 >4 . “ Gfigu’ichﬂ Mﬁw e @ @Eﬁg o
Bk ke o URY  TEADONG ##ah T

o MEAT " a @
*?ﬂ THE 'ﬁ-\%% 0 AW e @ EXAN

WK

B gvatas BB
= EEE o EQ EE  TOWAD

Bl waaeme
==\R Minl : & RHE = BEZ
C-? BEEVR sméggmgmgr; Eﬁ'bﬁ naivne:l blue Sen .gl.;; -

— v‘““ &ﬂ
— AR wwrtwun  NSHT
L ER FamiyMart,  FREFREEOR LS s S8 Smw s

LU LSRR R D kG

ma000srnsa




| BALMMR 5 4F | Professional Audience Analysis
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I E 40" SHANGHAI INTERNATIONAL HOSPITALITY EQUIPMENT & FOODSERVICE EXPO
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November 12-14, 2025/Shanghai New Intemational Expo Center
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International Pavilions, Leisure Food
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International Pavilions, Leisure Food, Dairy and Beverage
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International Pavilions, Leisure Food, Chocolate
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International Pavilions, imported Grocery
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International Meat and Seafood
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Prefabricated Dishes Canned Food And Machinery, Refiigerated Food
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Bakery & Light Meals, Sugar Industry Shanghai Infemational Franchise Ex

Eblaiﬂ#ff')\" Wa-W5 ProWine Shanghai
EILR
2025 Gift Expo

20259 E (L) EfFREER E S

China (Shanghai) Infemational Fruit And Vegetable Trade Fait
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